
Week 1- Introduction to Media, Society, Politics 
 
Powerful/ Direct Effects 

• Pre-1940  

• Assumptions 

o Media have a direct effect on audiences 

o Homogenous messages & meaning (uniform messages over and over again) 
o Audiences are passive 

• Moral panics 
• E.g. bobo doll experiment  
• This effect/ theory is no longer used! 

o “Audiences responses are not homogenous … “ (Katz and Lazarsfeld (1955) 

and Klapper (1960)) [different people will have different interpretations to 
the same content] 

o Klapper “concluded instead that mass media were more likely to reinforce 
existing attitudes than change them or create new attitudes” (Macnamara, 
2003, p. 2) 
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o Economists take it for granted that proliferating digital tools and online 
platforms are empowering because they optimise choice.  

o Whether the digital commodity production and consumption process is, or can, 
subvert the capitalist order—must be a question for concrete analysis.  

o We need to keep this in mind when we consider contemporary “big data” 
developments and their consequences for citizen empowerment and 

disempowerment.  
o Despite revelations about surveillance, that is, the use of citizen’s data that are 

generated each time an individual goes online, there may be opportunities for 
resistance and to reclaim the empowering features of the Internet 

o Choice in the context of online interaction and citizen empowerment, however, 
is only possible when those choices are not “indifferent to the lives that people 
can actually live” (Sen 2009, 18) 

o If citizen choice can be amplified in an empowering way, at least theoretically, 

it is essential to locate the conditions for agency.  
o When information/media market growth happens, it is necessarily empowering 
o If in the material world, changes in technologies are in fact disempowering for 

citizens, this model has nothing to say.  
o Citizens are not empowered although some claim that an idealized notion of 

the empowered consumer is embraced by this model.  
o Commons-based types of social media platforms—such as OpenStreetMap—

can enable empowering action by distributed online groups. 
o The model draws attention to why social media users contribute, what they 

post, what blogs they subscribe to, and what website resources they access.  
o This activity is imagined to be empowering. 

o Open commons-based digital information initiatives are often said to be 
responsive to citizens, empowering them to make better evaluations and 
choices. 

o Empirical studies of these commons-based activities show that they can still be 

disempowering because information may only trickle down from external 
experts to local participants (Asmolov 2015).  

o In a collaborative (sharing) commons, contradictions occur when empowering 

features of the digital platform are subverted by government institutions or by 
commericalisation strategies. 

o Contradictions within global capitalism mean that the authority to govern the 
Internet is itself contradictory.  

o So too, therefore, is the relation between the empowering and disempowering 
character of contemporary mediated life.  

o This end of the continuum (Elite institutions—corporate or government) involves 
hierarchy and it tends to disempower citizens.  

o In fact, there is no straightforward choice between an idealised model of 
commodification, an interventionist state for good or ill, or a citizen 
empowering commons.  

o As a result, changing configurations of power relations can from time to time 

give rise to empowering opportunities for citizens, even within the constraints or 
limits of capitalism. 

o In practice, contradictory institutionalized governance dynamics yield some 
opportunities for empowerment in the sense of creating a space for choices that 

are not indifferent to citizen’s lives.  
o Research which tackles questions of empowerment and disempowerment from a 

critical perspective, informed by the tradition in the political economy of 

communication research that informs the discussion in this paper, is likely to 
yield insight into these features of the mediated world 
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• the Orewa speech & the media spectacle which followed was characterised by 
journalists grilling Brash 

• spectacle of President Trump 
• Brexit 
• Fake news  
• Cambridge Analytica 

 

• Spectacle needs to incite an effective response- a manufactured 
desire- that will translate into the consumption of commodities 

• Every tv news program is competing w other channels, as well as 
alternative new media sources (such as independent & professional 
blogs, the web pages of all the major international newspapers, & 
informational updates on news, sport & weather received on digital 
phones) means that it has to make its news bigger, more dramatic & 
exciting, more trustworthy & authentic, more up to the minute 

• The imperative is to cover the relevant story in a short space of time 
• News stories are predominantly played out & focused through visuals 

complemented by hyperbolized commentary 
• The next disaster, famine/ bomb will be infinitely more attractive & 

newsworthy- that is to say, a more valuable commodity- & therefore 
more worthy of media & spectator attention 
 

 
Terrorism 

• one person’s terrorist is another person’s freedom fighter  
• Terrorism as propaganda  

 
Terrorism & Spectacle 

• Spectacles of terror are used by both terrorists and governments to encourage support 
for their respective goals  

o Dominate headlines for a long time 
• terror spectacles have been orchestrated in part to gain worldwide attention, dramatize 

the issues of the groups involved, and achieve specific political objective  
• US and coalition as producer of IS?  

o Islamic fundamentalists 
o White terrorism 

 
9/11 
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o Can be commissioned by media outlets  
o Public opinion?  

• Political parties and PR firms  
o Sometimes create information subsidies in the form of press releases.  
o This is an effective way of communicating information in a way that is 

complimentary to the party/politician.  
o It also addresses the structural problem of journalists working in busy 

newsrooms with multiple stories and fast-approaching deadlines.  
• News media...  

• Can also have a disciplinary function—their presence may impact news events and 
could alter the behavior of those involved  

• E.g. Saddam statue event 
https://www.youtube.com/watch?v=YDu7bXqx8Igttps://www.youtube.com/watch?v
=k2W-7cmRhL0&feature=related  

• The newsworthiness of being in the news 
 
• E.g. news coverage of an event makes it important  
 
News Frame 

• The selection & presentation of stories influence the way audiences make 
sense of the news 

• The process of inclusion & exclusion, and the use of language, structure, and 
emphasis convey value, judgements, and perspectives that determine what 
the audience will consider important 
 

Mirror and Construction  

• The ideas that news objectively reports events that occur in the world and that news 
creates events whose meanings are the product of ideology are both too simplistic.  

• Though it might be wise to retain a degree of suspicion of news as an objective 
‘mirroring’ of the world, we shouldn’t abandoned those ideals of news journalism 
(accuracy, impartiality, objectivity, balance)  

• Instead, we can land somewhere in the middle.  

• Events occur in the world  

• The way they are represented in news helps to inflect them with meaning and can 
have an impact on the event themselves  

• News media only report on some events that occur in the world due to institutional 
and structural pressures  

• Regardless, by representing those events giving them a degree of meaning, they 
become part of our social reality (ref. back functions of media)  

 
Pressures on news production/organisations  

• Internal pressures  
o Resources, news-beats, formats, values  
o Need to fly the reporters to other countries 
o Reporters are assigned for a certain area 

 
• External pressures  
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• The data was used to tailor-design personal messages to motivate or deter voting 
behaviour, based on testing literally thousands of different messages through social 
media to identify how to trigger the desired reactions, especially among  

• undecided voters in ‘swing states’.  
• https://www.youtube.com/watch?v=cy-9iciNF1A  

• The Cambridge Analytica work on the Trump (and Cruz campaigns went beyond 
standard political campaigns which focus on mass marketing to demographic 
segments (age, ethnicity, gender, education, etc.)  

• CA used extensive survey data coupled with social media data to build up 
psychographic profiles- attitudinal tendencies (‘likes’) and lifestyle preferences of 
hundreds of thousands 
of people. They then used a predictive personality model to develop tailored, micro-
targeted messages to maximise persuasive impact.  

• In media effects terms, CA recognised the limited effects evidence and took account 
of variations in audience de-coding in order to encode messages to optimise 
‘preferred readings’ -even if only a minority were persuaded (Trump won by <1% in 
Michigan, Pennsylvania, Wisconsin...)  

• https://www.theguardian.com/media/2019/oct/06/will-fake-news-wreck-next-
british-general-election 

 

2016 US Election  

• Trump wins despite his campaign (or perhaps because of...?) which was filled with 
various false information and controversial comments  

• Additionally the campaign was fueled by the proliferation of fake news stories  
• Viral ‘fake’ stories during the election period included accounts of Pope Francis 

endorsing Donald Trump (a big tick for the bible belt), tales of Hillary murdering an 
FBI agent and supposed-affirmation for birthers in the form of stories about 
how President Obama had ‘admitted’ that he was, in fact, born in Kenya. 

• As Trump himself put it in his first major interview since winning: 

• ‘I think that social media has more power than the money they [Hillary’s campaign] 
spent, and I think maybe to a certain extent, I proved that.’ 

• Donald Trump is now really the President-elect. That is a fact, but facts didn’t elect 
him. 
 

 

 

 

 

 

Brexit 2016  

• Narrow win for the ‘Leave’ option (i.e. to leave the European union)  

• However, pro-Brexit politicians have been criticized for misinforming voters about 
the economic impact of the UK leaving the EU (e.g. by overstating budget savings 

70 of 137

This file was downloaded from StudyLast.com. It is not allowed to publish it elsewhere. Only the buyer can use this file.

https://www.theguardian.com/media/2019/oct/06/will-fake-news-wreck-next-british-general-election
https://www.theguardian.com/media/2019/oct/06/will-fake-news-wreck-next-british-general-election
http://www.snopes.com/pope-francis-donald-trump-endorsement/
http://www.snopes.com/pope-francis-donald-trump-endorsement/
http://www.snopes.com/fbi-agent-murder-suicide/
http://www.snopes.com/fbi-agent-murder-suicide/
http://www.snopes.com/politics/obama/birthers/booklet.asp
http://www.cbsnews.com/news/60-minutes-donald-trump-family-melania-ivanka-lesley-stahl/


o This is important as it was the first time a terror attack was live- streamed on a mainstream social 

network  

• Typical of a terror spectacle, the event was an unusual amalgamation of dramatic images in an 

unexpected location  

o Due to the violent nature of the attack, a lot of coverage focussed on the stories of victims in 

addition to an analysis of the perpetrator  

• These attacks were the first mass shooting in the country since the Raurimu massacre in 1997. 

• Stuart Bender of Curtin University in Perth noted that the use of live video as an integral part of the 

attacks "makes [them] a form of 'performance crime' where the act of video recording and/or streaming 

the violence by the perpetrator is a central component of the violence itself, rather than being 

incidental."[380] 附带的 

• Just before carrying out the attacks, the gunman said to-camera, "Remember lads, subscribe to 

PewDiePie", referring to the most subscribed YouTuber at the time, Felix Kjellberg, who goes by the 

alias PewDiePie.[381][382][383] 

•  The apparent intent, as with the manifesto, was to spread news of the attacks—in this case to Kjellberg's 

followers, who number in the tens of millions.[151][384]  

• Kjellberg later called for the phrase to be discontinued.[385]  

• The criminal law is said to have two purposes: a practical one (to put dangerous people in prison) and a 

moral one (to denounce conduct that is morally unacceptable). 

• Adding this charge signals to the wider community that the massacre was an act terrorism and will be 

punished as such. This may give victims, too, some degree of closure, if the offender is sent to prison for 

committing a terrorist act. 

• This charge sends a clear signal that political or religious violence against innocent people is abhorrent 

and will be punished as terrorism, no matter its colour or ideology. 

 

 

 

 

2. Compliance is needed too—we do need to go out and consume at some point!  

Example: 9/11 

We need to follow the media (newspapers/ tv/ radio etc) to get what they are covering on the news 

When audience demands increase, coverage of the event repeated over and over and  

over...  

 

3. Everything becomes a commodity  

• Both material things (phones, computers, clothing, cars, jewellery, appliances, etc.) and immaterial 

experiences (sports matches, dramatic performances, but you could also think about tourism here and the 

ways in which cultures and locations are turned into commodities for western consumption, particularly 

(in this part of the world), countries in Asia).  

Example: Apple 

(refer to Apple Spectacle.doc) 

o The company has a tradition of making big product announcements—new iPhones and processors, 

the Apple Watch—and has attracted a following of tech bloggers and reporters who appear, in bulk, 

more like groupies than journalists. 

o On the surface… 

o the Apple circus could be considered the byproduct of brilliant public-relations efforts.  

o The company, under the direction of its former leader, Steve Jobs, long ago established a 

carrot-and-stick relationship with the press. 
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Example: Advertising 

o Many advertisements in the mass media convinced viewers that they needed a life 
that would go beyond regular as consumers were told that to increase on the social 
ladder they needed to buy more than just 'regular' products.  

o The commercials implied that their, cars, clothes and even their soap could show 
their social status.  

o Often consumers have the desire to be upper-class. 
o  Thus, the commercials informed the consumers that their products were worth more 

from every point of the value of the opportunity. 
o we have desires for materialistic goods: the iPhone, the smart car, and designer 

clothes, but we don't really 'need' these commodities.  
o Clothes are absolutely essential, but we don't 'need' designer clothes: we want them 

because they make us feel good.  
o The power of advertising suggests that we become 'better' with these commodities, 

the problem here is that these commodities promote ‘false needs’, thus, commodity 
aspirations become universally normative. 

o  Having a celebrity consume a product used to be enough to make anyone buy the 
product, now, corporations were selling an idea of a particular lifestyle. 

o The capitalist and consumerist society are full of dominant ideologies which oppress 
the working class, as third-world countries are exploited by businesses in the wealthy 
capitalist society for maximum profit and little wage 

o consumers of popular culture are brainwashed by the elite ruling classes into 
conforming to hegemonic ideologies, as we are then led into a state of false class 
consciousness.  

o Commercial broadcasting targeting their audiences as consumers of media products 
and services or of the goods promoted in the advertisement 

o To promote their own views, government had become the second biggest advertiser 
in UK 
 
 

 

• Experiences of masses are seen to be inauthentic to the extent that they are 
colonized by the forces of capital  
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10. With reference to the ‘care-to-control’ continuum, explain the 
purposes and risks of ubiquitous surveillance. 

Refer to at least 1 media example and at least 2 of the following:  
State surveillance 

• Military & foreign intelligence (GCSB, SIS) 

• State administration (Census) 

• Policing & crime control 
Targeted surveillance 
Commercial surveillance 

• Targeted marketing & content personalisation 
 
The “care to control” continuum 
Care: 

• Governing 

• National security 

• Allocation of Resources 

• Disease prevention/intervention 
 
Control:  

• National security 

• (Racial) profiling 

• Criminalising non-criminal behaviour 

• Body policing 
 

 
Ubiquitous Surveillance 

• the prospect of a world in which it becomes   increasingly difficult to escape the 
proliferating   technologies for data collection, storage, and sorting 

• Depends on ‘big data’  
o ‘dataveillance’ 

• Encourages mass surveillance  
o vs. targeted 

• Boundaries between sites of surveillance no longer clear-cut 

• Operating Logic:  
o prediction, not pre-emption 
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o immigration 

▪ President Trump ordered the U.S border indefinitely closed to Syrian 
refugees fleeing the civil war. He also abruptly temporarily halted (for 90 
days) immigration from six other Muslim-majority nations: Iraq, Iran, Libya, 
Somalia, Sudan and Yemen.  
 

C E L E B R I T Y  B E A T  O R G A N I Z A T I O N  
• Trump has been in the public eye for over 30 years, which meant that he entered 

the race with nearly 100 percent name recognition.  

• Trump’s longstanding status as a celebrity enabled him to garner relentless 
media attention from the moment he entered the race.  

• One study found that by May 2016 Trump had received the equivalent of US$3 
billion in free advertising from the media coverage his campaign commanded.  

• Trump seemed to intuitively understand that the controversial things he said on 
the campaign trail captured the voters’ attention in a way that serious policy 
speeches never could. 

• Trump’s populist rhetoric and open contempt for civility and basic standards of 
decency enabled him to connect with the Republican base like no candidate since 
Ronald Reagan. Trump didn’t play by the normal rules of politics, and his voters 
loved him for it. 

• Trump’s victory would seem to herald a new era of celebrity politicians. He 
showed that a charismatic media-savvy outsider has significant advantages over 
traditional politicians and conventional political organizations in the internet 
age. In the future, we may see many more unconventional politicians in the 
Trump mold. 

 

d) Clare Curran’s recent resignation as Minister of 
Broadcasting, Communications & Digital Media 
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•  Information communication technologies such as Facebook and Twitter spread memes 
and are important tools for garnering web support in hopes of producing a spillover 
effect into the offline world.[49]  

• However, Blue Lives Matter and other opponents of BLM have also used memes to 
criticize and parody the movement.[50] 

• By September 2016, the phrase "Black Lives Matter" had been tweeted over 30 million 
times,[51] and Black Twitter has been credited with bringing international attention to the 
BLM movement. Using the hashtag #BlackLivesMatter has helped activists communicate 
the scale of their movement to the wider online community and stand in solidarity 
amongst other participants 

• Some critics accuse Black Lives Matter of being anti-police.[260] Sgt. Demetrick Pennie of 
the Dallas Police Department filed an unsuccessful lawsuit against Black Lives Matter in 
September 2016, which accused the group of inciting a "race war." 

• Heather Mac Donald says "the Black Lives Matter movement is based on a lie. The idea 
that the United States is experiencing an epidemic of racially driven police shootings is 
false—and dangerously so." Citing the Washington Post's database of fatal police 
shootings, she writes that the police shot 990 people in 2015, most of whom were armed 
"or violently resisting arrest. ... Whites made up 49.9 percent of those victims, blacks 26 
percent. That proportion of black victims is lower than what the black violent crime rate 
would predict 

• https://blacklivesmatter.com/ 

• The Hate U Give is fictional, but barely.  

• Their stories, among others, have fuelled the Black Lives Matter movement, and now we 
are starting to see them reflected in popular culture (Ryan Coogler’s Fruitvale Station, for 
example, dramatised the shooting of Oscar Grant). The Hate U Give is already the most 
visible product of this to date. 
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