
GEND206 Lecture Notes 
 

What is Work? 
  
Common perception of work: 

• ‘The whole structure of what ‘work’ means today has been built on one idea: work is 
what we leave home to do, not what we do at home’ (Else, p.1) 

• ‘According to [one common] definition, work is what is done to earn money, and the 
rest is non-work, or leisure’ (McKinlay, p.69) 
  
Ideas about work are normative. Home and work as separate is both a historical reality 
and an ideology (ideas that operate in the service of power). Industrial revolution led 
to modern capitalism.  
  
Ideology of separateness: 
Ideology of ‘separate spheres’, ‘men being dominant in the public sphere of 
employment, whereas women were responsible for the domestic or private sphere’ 
(Rosemary Crompton). 
  
Paid and Unpaid Work: 
Since the 1970s feminist writers: 

• Stressed that the world of work and employment was far from being a masculine one 
(i.e. recognised women’s work outside the home); 

• Examined women’s labour market disadvantage, 
• Argued that household work IS work, i.e. recognised domestic labour (‘domestic 

labour debate’); 
• ‘Someone else will stay at home and do the thousand and one everyday chores which 

enable other people (the real workers) to go out to work’ (Anne Else, 1996) 
• Time use surveys indicate that women perform more unpaid work than men. 

  
“Because I’ve stepped outside the full-time work force, that gap in my CV away from 
full-time work is seen as a negative against me, instead of a plus. The experiences I’ve 
had, the way I’ve worked with adults, I can’t see how that can go away and be 
outdated/ And if I’m doing that every day with my child, facilitating growth and 
change, why does it count for nothing? How come it’s different and counts for nothing 
in the world out there?” (Respondent in Else, False Economy). 
  
Some facts on gender and the world of work: 

• Globally, women’s unemployment rates have remained higher than men’s, despite the 
increasing number of women entering the labour market. 

• Many women still work without pay in agriculture and family owned businesses. 
• Men are more often employed in dangerous jobs than women, and occupational 

accident rates are higher for men. 
• Men are increasingly expecting that their rights as workers with family responsibilities 

be recognized, including paternity leave.  
• Women are disproportionately represented in normal employment, characterized by 

low pay, poor working conditions and lack of protection.  
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Bodies at Work 
Where has the body gone? 
“…the body/work nexus is crucial to the organization and experience of work relations, and, 
conversely, that people’s experience of embodiment is deeply embedded in their experiences 
of paid employment”  

We “need to supplement the body as constructed by the ‘cultural turn’ in sociology with a 
fuller picture of the continuing materiality of workplace activity, including the many ways in 
which workers’ health and safety contribute to their experience as embodied social actors.” 
(Wolkowitz, 2006, p. 2) 
  
Sociology of the body 

• Foucault: docile bodies. The human body enters ‘a machinery of power that explores it, 
breaks it down and rearranges it’.  

• Bourdieu: bodies and habitus 
• Goffman: bodies, feeling rules, face work 

  
Our bodies are the vehicles through which we are able to live and interact with others. Our 
bodies are also the way we are able to identify ourselves and each other. Our bodies reflect 
our ideologies. The processes, regimes, products, and practices that we apply to our bodies 
convey our beliefs. It is through our bodies that we are able to exist in the social world.  
  
  
Aesthetic Labor 

• Many employers are now stressing the importance of employees' personal characteristics, 
such as 'looking good and sounding fine'. 

• “Employers are not after unisex bodies but seek to recruit particular masculinities and 
femininities and exclude others, such as the loutish man and the procreative or ageing 
woman.” 

  

Masculinity and Physical Labor 

• The dominant masculine culture influences construction workers’ attitudes towards 
occupational health and safety. Hegemonic masculinity prescribes that men should be tough, 
dominate over others, and should not be afraid of danger. Consequently, this social 
environment is conductive to risk taking. In fact, in certain situations it is demanded of people. 

  

Body Work 

• “Employment that takes the body as its immediate site of labor, involving intimate, messy 
contact with the (frequently supine or naked) body, its orifices or products through touch or 
close proximity”.  

• Care work is a form of body work. 

Body work as feminine: 

• Economic Reasons: labor intensive, low waged. 
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• Game 

• Self-made personal computers 

• Audio-visual gadgets 

• Portable information technology  

equipment 

• Automobile 

• Travel 

• Fashion 

• Camera 

• Vocaloid 

• Model trains and railroads 

• Gendered? 

Otaku and Global Cultural Identity of Japan: 

• Cultural products targeted otaku are based on imported US pop cultural items such as comics, 
video games, cartoons etc. 

• Creators use material imported from US and mix/insert/integrate traditional Japanese 
elements. 

• High school girl in uniform that has magic power is an example of integration of Western 
magic and everyday experience of the Japanese. 

• This type of creation emerged from the loss of Japan’s traditional identity caused by the defeat 
in World War II and search for a new identity using imported material. 

  

Otaku as Consumers: 

• Otaku activities are mainly focused on collection and consumption of sub-cultural items 
related to the special interests. 

• In addition to collection and consumption, otaku fans have communities (mainly online but 
some off line) for networking  

• Case of anime/manga/game otaku 

• Cos-play (Costume playing) 

• Figures 

• Fans collect figures of their favorite characters 

• Conventions 

  

From Economic Power to Soft Power: 

• Starting in the late 20th C, Japan’s images around the world have been transformed from 
“industrial capitalism” to “cultural capitalism” with the global spread of Japanese cultural 
goods, ranging from manga and anime, through computer games (Sugimoto, 2011, p. 20). 
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