
3.2.1.1 Globalisation

GLOBALISATION IS THE PROCESS OF COUNTRIES BECOMING MORE CONNECTED 
● Globalisation is the process of the world, economics, political systems and cultures 

becoming more strongly connected to each other - process that integrates people 

● Positive and negative impacts: 

○  If there was no globalisation, there wouldn’t be any interaction between different 

countries

○ If there was complete globalisation, the whole world would act like a single 

community. 

● The real world is somewhere in between – but countries are becoming more closely 

integrated 

● Globalisation is caused by the movement of information, capital, products, services and 

labour between different countries 

● People have been moving between countries and international trade has been occurring 

for a long time - many think that globalisation accelerated in the 1900s



3.2.1.1 Globalisation

FLOWS OF INFORMATION
● Involves the transfer of cultural ideas, language, technology and design 

● Information (such as financial data or news of current events) can be spread 

across the world quickly and easily

● The development and rapid spread of e-mail, the internet and social media 

mean that information can be exchanged instantly across the globe - allows 

people living in different countries to communicate and work together.

●  Increasing flows of information are making the world more interconnected, 

e.g. people can learn a lot about different countries and cultures without 

leaving their own country. 



3.2.1.1 Globalisation

FLOWS OF CAPITAL 
● Involves the physical transfer of production resources but usually refers to the flow of money for investment, trade or 

production

● Capital is money that's invested — it's spent on something to produce an income or increased profit from it. 

● Historically, capital was invested within a country - companies would expand internally by setting up branches in their 

country or origin 

● Deregulation led to a removal of restrictions on the movement of capital. 

● The main types of capital flow are: 

- FDI is an investment made by a government or large company into the physical capital or assets of foreign enterprises

- Improvements in ICT have encouraged flows of capital — can instantly be moved around the world via  internet.

- Repatriation of profits is the where profits made by companies abroad are returned to the home country. This is often a 

flow back to a developed country. 

- Aid refers to the financial support for poorer countries, mainly from rich countries - has advantages and disadvantages 

to the receiving nation (it provides humanitarian relief, can promote dependency rather than self-reliance) 

- Remittance payments refer to the transfer of money paid to workers in foreign countries back home to their family. The 

incoming cash boosts the economy of the recipient country and provides hard currency 

● Increasing flows of capital are making the world more interconnected, e.g. most countries' economies are now 

dependent on flows of investment to and from other countries.



3.2.1.1 Globalisation

FLOWS OF PRODUCTS 
● Products are tangible objects manufactured for scale. 

● Containerisation has improved the flow of goods over long distances, while commercial jet aircrafts have also 

had an impact. 

● The oversight of the WTO has helped the flow of goods through the reduction of protectionist measures such 

as tariffs

○ protectionist measures a policy of erecting barriers to trade e.g. quotas and tariffs

○ tariffs are taxes on imported goods 

●  Historically, manufacturing industries were located in more developed countries. The products being 

produced were also sold in the country where they were made. 

● In recent decades, manufacturing has decreased in more developed countries

● Lower labour costs overseas have caused many companies to relocate the production side of their business 

abroad — they then import the products to the countries where they're sold. 

● As a result of these changes, international trade in manufactured goods is increasing, 

● Changing flows of products are making the world more interconnected, e.g. many of the manufactured 

products bought in the UK have been produced in other countries and then imported.



3.2.1.1 Globalisation

FLOWS OF SERVICES 
● Service refers to the provision of a service rather than goods, for example banking, transport and retail. 

● Footloose services such as banking and advertising can locate anywhere thanks to improvements in flows of 

information and capital – not affected by factors such as resource and transport 

● Improvements in ICT have allowed services to become global industries in recent decades.

●  During the 1970s and 1980s there was also deregulation (removal of rules to increase competition) and 

opening up of national financial markets to the rest of the world, e.g. in the USA and UK. This meant that it 

was made easier for banks and other financial institutions to do business in other countries. 

● Services can be split into low level (e.g. customer service) and high level (e.g. financial services). 

● High-level services tend to be concentrated in cities in more developed countries (e.g. London and New 

York). 

● Companies are increasingly relocating low-level services to less developed countries where labour is 

cheaper. 

●  Increasing flows of services are making the world more interconnected, e.g. people are connected to other 

countries just through having a bank account — many banks are huge international organisations. 



3.2.1.1 Globalisation

FLOWS OF LABOUR 
● Flows of labour are movements of people who participate in the workforce from one country to another. 
● Labour is the human resource available in the economy - there have been significant increases in global 

economic migration.
●  Although the pattern is constantly changing - the main flows are from South Asia, Africa and Latin America to 

North America and Europe.
● Most movements are within geographical regions and between neighbouring countries. Most migrants 

travelling longer distances are those with education and financial means. 
● More people are moving overseas 
● Some people move because they have to (e.g. to escape conflict zones), but many people choose to move for 

work. 
● Some migrants are highly skilled workers (e.g. ICT and medical workers), moving to more developed countries 

where wages and working conditions are better. 
● Others are unskilled workers who move to more developed countries to look for work because of 

unemployment or poor wages in their own countries. 
● Increasing flows of people between different countries are making the world more interconnected, e.g. 

people bring aspects of their culture with them, and countries are connected because people have family all 
over the world. 



MIGRANT WORKERS IN QATAR 
● Flows bring benefits to the source as well as destination e.g. migrants boost productivity in a country and send 

remittances 

● Migrants bring skills and hard work ethic to destination

● They remove some of these qualities from source region e.g. migration of highly trained doctors to countries that 

offer higher wages is a net loss to country of origin

●  Benefits of migration can be uneven e.g. QATAR

●  90% of Qatar’s population are migrant workers

● Qatar expected to recruit a further 1.5 million migrant workers to help build the infrastructure and stadium required 

for the 2022 Football World Cup

● Qatar is building new roads and a high speed rail network - construction boom should be providing rich rewards for 

worker

● HOWEVER, many migrants have borrowed money to afford transport so are indebted to recruitment agencies = 

forced to work for very little pay

● An Amnesty International investigation revealed:

○ Evidence of forced labour on World Cup infrastructure projects

○ Overcrowded accommodation/poor access to drinking water

○ Passports and ID confiscated 



3.2.1.1 Globalisation

GLOBAL MARKETING
● Marketing is the process of promoting and selling products or services. 

● Nowadays, many products and services are sold all over the world, rather than just in the country where they 

are produced - marketing has had to become global. 

● Global marketing involves treating the world as one single market (a fully globalised world) and using one 

marketing strategy to advertise a product to customers all over the world. 

● Global marketing gives economies of scale — it is cheaper to have one marketing campaign for the whole 

world, rather than having different campaign for every country

● Global marketing can create a global brand awareness — consumers around the world identify a name or 

logo with a particular product or service, so they will purchase that product rather than a still lesser-known 

competitor. 

● Marketing needs to be adapted to regional markets though — different populations have laws and cultural 

attitudes, e.g. different countries have different laws and attitudes about consuming alcohol.

● For example, McDonalds have adapted their menus for tastes in growing markets such as India and China – 

glocalisation 




