
Global Strategy and Leadership

Term (Chapter Headings in Bold) Page Module                                      
3D  printing technology    242 M4: Product, Service and Market Development

3DSimo, crowdsourcing and crowdfunding   444
M7: Strategy and Leadership for Emerging Business 
Models

3M   226 M4: Product, Service and Market Development
3M    286 M4: Product, Service and Market Development
3M    288 M4: Product, Service and Market Development
3M leadership  286 M4: Product, Service and Market Development
3M leadership  288 M4: Product, Service and Market Development
7 -S framework 499 Glossary
7-Eleven's labour cost   56 M1: An Introduction to Strategy and Leadership
7-S framework 364 M6: Strategy Implementation
7-S framework   364 M6: Strategy Implementation
A final point 411 M6: Strategy Implementation
A framework for performance assessment 162 M3: Understanding the Internal Environment
A structured approach to managing change 383 M6: Strategy Implementation
ABC   266 M4: Product, Service and Market Development
ability to analyse data   158 M3: Understanding the Internal Environment
ABS   106 M2: Understanding the External Environment
ACCC 110 M2: Understanding the External Environment
ACCC 141 M2: Understanding the External Environment
ACCC 142 M2: Understanding the External Environment
access to distribution channels     117 M2: Understanding the External Environment
access to good data   157 M3: Understanding the Internal Environment
access-over-ownership model 499 Glossary

access-over-ownership model    436
M7: Strategy and Leadership for Emerging Business 
Models

accountants traditional role of   58 M1: An Introduction to Strategy and Leadership
accountants traditional role of   59 M1: An Introduction to Strategy and Leadership
Accounting issues associated with market expansion 277 M4: Product, Service and Market Development
accounting services industry, silent disruption  93 M2: Understanding the External Environment
acquisition     270 M4: Product, Service and Market Development
Adelaide Bank Group, culture and strategy    379 M6: Strategy Implementation
advanced analytics, in fisheries industry 75 M2: Understanding the External Environment
advanced data analytics     240 M4: Product, Service and Market Development
Advantages and disadvantages of different entry modes 274 M4: Product, Service and Market Development
affective computing     105 M2: Understanding the External Environment
AfterPay   116 M2: Understanding the External Environment
ageing population    103 M2: Understanding the External Environment
agile  projects    393 M6: Strategy Implementation

agile approach   443
M7: Strategy and Leadership for Emerging Business 
Models

agile organisation 499 Glossary

Agile organisations 464
M7: Strategy and Leadership for Emerging Business 
Models

agile organisations    464
M7: Strategy and Leadership for Emerging Business 
Models

agile organisations    483
M7: Strategy and Leadership for Emerging Business 
Models

Ahisa    127 M2: Understanding the External Environment
AirAsia, low-cost generic strategy 172 M3: Understanding the Internal Environment
Airbnb   238 M4: Product, Service and Market Development

Airbnb    436
M7: Strategy and Leadership for Emerging Business 
Models

Airbnb    438
M7: Strategy and Leadership for Emerging Business 
Models
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Airbnb    456
M7: Strategy and Leadership for Emerging Business 
Models

Al 103 M2: Understanding the External Environment
Al 240 M4: Product, Service and Market Development
Al 251 M4: Product, Service and Market Development
Alibaba    166 M3: Understanding the Internal Environment

Alibaba    453
M7: Strategy and Leadership for Emerging Business 
Models

aligning broad strategic options    331 M5: Strategy Development
Aligning vision, mission, values, goals and strategy 297 M5: Strategy Development

alliances   451
M7: Strategy and Leadership for Emerging Business 
Models

alternative approaches    439
M7: Strategy and Leadership for Emerging Business 
Models

Alternative approaches to strategy 439
M7: Strategy and Leadership for Emerging Business 
Models

Amazon    116 M2: Understanding the External Environment
Amazon    141 M2: Understanding the External Environment

Amazon    430
M7: Strategy and Leadership for Emerging Business 
Models

Amazon    431
M7: Strategy and Leadership for Emerging Business 
Models

Amazon    437
M7: Strategy and Leadership for Emerging Business 
Models

Amazon    481
M7: Strategy and Leadership for Emerging Business 
Models

Amazon    482
M7: Strategy and Leadership for Emerging Business 
Models

ambient experience     105 M2: Understanding the External Environment
An Introduction to Strategy and Leadership 1 M1: An Introduction to Strategy and Leadership
analysis of external environment  72 M2: Understanding the External Environment
analytics   74 M2: Understanding the External Environment
analytics    105 M2: Understanding the External Environment
Ansoff product market matrix    214 M4: Product, Service and Market Development
Ansoff product market matrix    216 M4: Product, Service and Market Development
Ansoff product market matrix    219 M4: Product, Service and Market Development
Ansoff product market matrix    223 M4: Product, Service and Market Development
Ansoff product/market matrix 216 M4: Product, Service and Market Development
Ansoff product/market matrix  499 Glossary
antitrust framework    142 M2: Understanding the External Environment
APEC 292 M4: Product, Service and Market Development

App Store   433
M7: Strategy and Leadership for Emerging Business 
Models

Apple   84 M2: Understanding the External Environment
Apple   122 M2: Understanding the External Environment
Apple   141 M2: Understanding the External Environment
Apple   220 M4: Product, Service and Market Development
applying Blue Ocean thinking   248 M4: Product, Service and Market Development
appraisal system   400 M6: Strategy Implementation
appraising capabilities   191 M3: Understanding the Internal Environment
appraising resources   191 M3: Understanding the Internal Environment
Appraising resources and capabilities 191 M3: Understanding the Internal Environment
Approaches to developing new products and services 241 M4: Product, Service and Market Development
APRA  401 M6: Strategy Implementation
areas of focus gap analysis    200 M3: Understanding the Internal Environment
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Arm & Hammer   223 M4: Product, Service and Market Development
Arterys   251 M4: Product, Service and Market Development
artificial intelligence (Al)    103 M2: Understanding the External Environment
artificial intelligence (Al)    240 M4: Product, Service and Market Development
artificial intelligence (Al)    251 M4: Product, Service and Market Development
Asia-Pacific Economic Cooperation (APEC)   292 M4: Product, Service and Market Development
Assess alignment of stakeholder needs (Step 2:) 152 M3: Understanding the Internal Environment
Assess the relative power of stakeholder groups (Step 
3:)

154 M3: Understanding the Internal Environment

Assessing current performance 156 M3: Understanding the Internal Environment
ATO 94 M2: Understanding the External Environment
ATO 97 M2: Understanding the External Environment
attractiveness   259 M4: Product, Service and Market Development
augmented and virtual reality     105 M2: Understanding the External Environment

augmented and virtual reality     443
M7: Strategy and Leadership for Emerging Business 
Models

Austrade    292 M4: Product, Service and Market Development
Australian  Prudential  Regulation Authority  (APRA)   401 M6: Strategy Implementation
Australian accounting services industry, supply demand  97 M2: Understanding the External Environment
Australian architectural industry, live forces analysis   124 M2: Understanding the External Environment
Australian chocolate  industry    136 M2: Understanding the External Environment
Australian chocolate  industry, strategic groups    136 M2: Understanding the External Environment
Australian Com petition and Consumer Commission 
(ACCC)    

110 M2: Understanding the External Environment

Australian Com petition and Consumer Commission 
(ACCC)    

141 M2: Understanding the External Environment

Australian Com petition and Consumer Commission 
(ACCC)    

142 M2: Understanding the External Environment

Australian domestic  airline industry 127 M2: Understanding the External Environment
Australian domestic airline industry 88 M2: Understanding the External Environment
Australian domestic airline industry segments  88 M2: Understanding the External Environment
Australian Taxation Office (ATO)   94 M2: Understanding the External Environment
Australian Taxation Office (ATO)   97 M2: Understanding the External Environment
authoritarian leadership  49 M1: An Introduction to Strategy and Leadership
automation    239 M4: Product, Service and Market Development

automation    420
M7: Strategy and Leadership for Emerging Business 
Models

autonomous vehicle technology   458
M7: Strategy and Leadership for Emerging Business 
Models

backward  integration    271 M4: Product, Service and Market Development
balanced  scorecard    396 M6: Strategy Implementation
balanced scorecard 179 M3: Understanding the Internal Environment
balanced scorecard   179 M3: Understanding the Internal Environment
balanced scorecard (BSC ) 499 Glossary
balanced scorecard (BSC)     179 M3: Understanding the Internal Environment
balanced scorecard (BSC)     300 M5: Strategy Development
balanced scorecard (BSC)     312 M5: Strategy Development
balanced scorecard (BSC)     396 M6: Strategy Implementation
Balancing stability and change 47 M1: An Introduction to Strategy and Leadership
balancing stability and change  47 M1: An Introduction to Strategy and Leadership
balancing stability and change    47 M1: An Introduction to Strategy and Leadership
Basis  of competition   129 M2: Understanding the External Environment
basis of competition 499 Glossary
basis of competition    129 M2: Understanding the External Environment
BCG matrix 499 Glossary
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behavioural approach 499 Glossary
behavioural approach   37 M1: An Introduction to Strategy and Leadership
benchmarking    178 M3: Understanding the Internal Environment
benchmarking    192 M3: Understanding the Internal Environment
Bendigo Bank, culture and strategy    379 M6: Strategy Implementation

benefit corporations   459
M7: Strategy and Leadership for Emerging Business 
Models

benefit-risk analysis   275 M4: Product, Service and Market Development
Benefits of globalisation 35 M1: An Introduction to Strategy and Leadership
Best Management Practice (BMP)    389 M6: Strategy Implementation
Beyond Skin   127 M2: Understanding the External Environment
BI business intelligence 73 M2: Understanding the External Environment
big data 499 Glossary
big data   74 M2: Understanding the External Environment
big data   127 M2: Understanding the External Environment
big data   149 M3: Understanding the Internal Environment
big data   157 M3: Understanding the Internal Environment
big data   375 M6: Strategy Implementation

block strategy    456
M7: Strategy and Leadership for Emerging Business 
Models

Blockbuster  80 M2: Understanding the External Environment
blockchain    105 M2: Understanding the External Environment
Blue Ocean strategy 499 Glossary
Blue Ocean strategy    175 M3: Understanding the Internal Environment
Blue Ocean strategy    235 M4: Product, Service and Market Development
Blue Ocean strategy    243 M4: Product, Service and Market Development
Blue Ocean strategy - new product and service offerings 244 M4: Product, Service and Market Development
BMP Best Management Practice 389 M6: Strategy Implementation
Boeing 31 M1: An Introduction to Strategy and Leadership
Boeing 787 32 M1: An Introduction to Strategy and Leadership
Boston Consulting Group (BCG) product matrix    166 M3: Understanding the Internal Environment
BP     371 M6: Strategy Implementation
Brave Gentleman   127 M2: Understanding the External Environment
Bridgeland College   135 M2: Understanding the External Environment
BRITA   230 M4: Product, Service and Market Development
broad strategic options   331 M5: Strategy Development

Brosa   423
M7: Strategy and Leadership for Emerging Business 
Models

brownfield operation    269 M4: Product, Service and Market Development
BSC balanced scorecard 179 M3: Understanding the Internal Environment
BSC balanced scorecard 300 M5: Strategy Development
BSC balanced scorecard 312 M5: Strategy Development
BSC balanced scorecard 396 M6: Strategy Implementation
Budget Direct Insurance    327 M5: Strategy Development
Bunnings   262 M4: Product, Service and Market Development
Burberry    284 M4: Product, Service and Market Development

business  model   427
M7: Strategy and Leadership for Emerging Business 
Models

business  model   473
M7: Strategy and Leadership for Emerging Business 
Models

business analytics 327 M5: Strategy Development
business analytics   326 M5: Strategy Development
business conduct standards    279 M4: Product, Service and Market Development
business ecosystem 499 Glossary
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